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Abstract

The obstacles in tourism research appear to be the lack of tourism planning,
which is reflected in tourist sites being less preserved, minor interest in the data on
natural aspect as essential inputs in the process of tourist site planning, and the
limitations in the use of geographic information system (GIS) in tourism planning
and marketing.

The research intends to help the decision maker, before initiating the planning
process, rely on technical methods, as GIS and data of tourist area, make a
database, and provide necessary knowledge of the implementation mechanism of
GIS in tourism planning and marketing, which result in making optimal use of the
tourist site in the area intended to be planned, and raising the country’s economic
level through an appropriate planning of tourism industry.

This research aims to:
1. llustrate the importance and objectives of tourism planning.
2. Outline the steps of tourism planning process
3. Utilize GIS in tourism planning.
4. Applications of GIS in planning of tourism marketing Through ARC MIS
VIEWER Software.
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